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Summary 

Art and creativity are proposed as key criteria of “coolness” and “genetic code” in both 

Florida’s (2002, 2005, 2009) and Landry’s (2000) creative city/creative class thesis. Particularly 

in the European context, arts/culture and creativity is recast as a crucial element for national 

economic innovation, social cohesion and individual survival (Lees & Melhuish, 2013; 

NACCCE, 1999). This new interpretation of arts and creativity has been transmitted globally 

through policy learning and mobility. Consequently the implementation of education through art 

and creativity is no longer confined to schools, museums and community territories; rather its 

importance is ‘upgraded’ and it is employed to promote the city’s competitive advantage, urban 

regeneration, and nurture new lifestyles and aesthetic experience. However current 

art/culture/creativity-led urban policies have focused on the shaping of “creative milieu” 

(Landry, 2000) and “ritualized pleasure” (Zukin, 1996) for the creative class, political elite, and 

middle class by utilizing arts and creative processes rather than nurturing people’s creative 

capacity (Peck, 2005, 2007). It could be argued that in doing so the nature of education through 

art and creativity is twisted and misused through different political decisions, policy 

interpretation, practical methods and objects.  

This global trend for developing creativity in cities has also been imported to Taiwan: 

Wang (2010) points out that Taiwanese policy-makers like to ‘take’ directly from global policy 

where art, culture, and creativity are seen as soft power for national and individual survival. For 

example Taipei City’s 2016 ‘World Design Capital’ campaign represents the extent to which 

education through art and creativity is being applied to foster the citizen’s capacity for problem 
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solving and design thinking in order to produce and position Taipei city as an “adaptive city” 

(Department of Cultural Affairs, Taipei City Government, 2013). The Taipei City Urban 

Regeneration Office’s programme of “Urban Regeneration Station” (URS) is one of its 16 key 

strategies to achieve this. This paper focuses on three URS (URS44, URS127, and URS155) in 

Dihua Street to study the impact of education through art and creativity on turning Dihua Street 

from a ‘traditional’ neighborhood into a creative neighborhood. It particularly focuses on three 

research questions: Firstly, who advocates and is involved in the formation of discourse related 

to the URS tasks of education through art and creativity; secondly, how do arts and creative 

industry workers resident in the URS employ education through art and creativity and its “art 

process” (Dickson, 2011) to deliver and instill ‘official’ culture, aesthetics and lifestyle in Dihua 

Street; and thirdly, whose vision of urban regeneration are the URS working for? 

In this paper, firstly, I demonstrate that Taipei City Government policy is based on 

international policy learning and Landry’s (2000) concept of the “cycle of urban creativity in 

action” to inform the URS programme. The URS is designed as a platform for delivering 

art/culture/creativity where local people, tourists, and various creative talents are able to 

generate ideas together and boost respective capability of creativity. However, the validation of 

‘good’ art, culture, creativity and aesthetics is controlled by policy-makers’ preferences as well 

as influenced by the international paradigmatic model. The dominance of policy-makers enables 

them to ask those art and creative workers resident in the URS to embed official valid value, 

esthetics, and lifestyle into Dihua Street by holding various events related to education through 

art and creativity. Under such an exclusive political elite-led agenda, it can be argued that the 

distinction between officials’, art and creative works’, and Dihua Street’s residents’ unequal 

socio-cultural background is foregrounded. It also shows that the distinction of understanding 

education through art and creativity between these three actors is uneven. Here I argue that the 

URS art and creativity related schemes attempt to emphasize particular value-laden beliefs 

rather than foster the creative capability of Dihua Street residents. 

Secondly, I demonstrate that both policy-makers at the Taipei City Urban Regeneration 

Office and those art and creative workers resident in the URS utilize education through art and 

creativity to embed new aesthetics, tastes and lifestyle in Dihua Street that clearly mark 

socio-cultural distinction and social difference. This echoes Zukin’s argument (2010) that the 

new tastes move longtime residents outside their comfort zone, gradually shifting the places that 
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support their way of life to support lifestyles for a different cultural community. In the future, it 

is likely that those traditional residents and local business without the necessary aesthetic 

symbols will be replaced and excluded in favour of the new tastes, authenticity, and ‘excellence’ 

of newcomers. 

Finally, I propose a warning that if the intention of the URS education through art and 

creativity agenda is to attract international tourists and to satisfy middle class consumers, it may 

be an example of Zukin’s (2010, p. 4) –“domestication by cappuccino” as Dihua Street’s 

original culture will be gentrified and replaced. Indeed, it is likely to echo Zukin and Braslow’s 

(2011) argument that when the neighborhood is entitled as a creative neighborhood, it is a signal 

of stifling existing creativity. Eventually, those art and creative workers resident in the URS will 

finish their performance and leave, and the platform for creativity will be little more than a 

short-term mirage. In this paper, I do not seek to deny the great efforts that art and creative 

workers have made in Dihua Street, rather I seek to bring attention to the fact that the labour of 

art and creative workers and educators should not be utilized by officials to mark social 

difference and assist processes of gentrification. 
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